
Essentials for accessible 
social media
with Kelly from GenWest

When you’re creating online content – especially on social media – it’s really important to 
ensure that your content is accessible to everyone. 

Below is a checklist of things to do to ensure as many people as possible can appreciate 
your posts. 

For example, this could include followers with a lower level of literacy, or who speak English 
as a foreign language. It could also include followers with disabilities (visually impaired, Deaf 
or others). And being accessible and inclusive ensures that LGBTIQA+ followers feel welcome 
and accepted in your online space.

Accessibility checklist: 
 • Provide image descriptions, using simple and accessible language and provide alt text 

(a caption describing what’s in the image) where possible. See Carly Findlay’s blog for 
information: carlyfindlay.com.au/2018/05/14/whats-with-the-image-descriptions-on-
my-social-media-posts. See the Instagram accounts of @carlyfindlay and @michelle_
roger. Here’s an example from Michelle Roger:

[Image: Michelle sits on a white chair in front of a red chook shed and white fence. A 
black dog darts behind her. It is overcast. She wears multiple layers of blue and grey 
clothing, silver stockings, white boits and red gloves and rests on an ornate silver walking 
stick. She looks tired.]

 • Always use video captions and use video descriptions and transcriptions where 
appropriate to do so. This is vitally important for people who are Deaf or hard of hearing, 
but also helpful for any of your followers who are in a quiet environment!

You can usually turn on auto captioning on YouTube or Instagram, just check these for 
accuracy before posting. 

Video descriptions are a short text-based overview of what you can see on the screen, 
and are especially useful for short videos, for example:

[Video: a woman wearing a green jumper stands on a bridge over a river, she is facing the 
camera and speaking. It is sunset and the sky behind her is blue and pink]
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 • Stay informed about new accessibility tools. Follow people who are great with 
accessibility of their posts and copy what they do.

 • Use sentence case for hashtags: for example, #HelloFromGenWest.

This is a lot easier for people with cognitive disabilities, or who are using technology like 
screen readers because of a visual impairment.

 • Include Alternative Text (Alt text): Alternative text is a short, detailed description of what 
is shown in a particular photo. It is considerate to include alternative text for every image 
so that people using screen readers can know what is happening in the picture. All  the 
major social platforms allow you to add in alternative text when posting an image. 

 • Ensure colours are high contrast and do not rely on colour to convey meaning. People 
who are colour blind, visually impaired or dyslexic can struggle to interpret images or 
read text that is not high contrast enough or where colours are bright and ‘clash’ (such 
as bright orange on a bright blue background). Vision Australia have a colour contrast 
analyser if you’d like to read more: www.visionaustralia.org/services/digital-access/
resources/colour-contrast-analyser

Good colour contrast:

Light text on a very dark background, or dark text 
on a light background.

Bad colour contrast: 

The image has white text on a pale background. 

(And the text is also much too small!)

 • Be careful with emojis. Put spaces between them and use descriptions of all emojis. 
Avoid using emoji as bullet points.

People who are visually impaired, blind or using a screen reader won’t understand what 
an emoji is saying. Use emojis, but try to describe them in brackets: 👍🏿 [thumbs up 
emoji] 
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 • Place Hashtags in a comment or at the end of a post. 

 • Represent people from a diverse range of backgrounds and identities in illustrations, 
artwork or photography.

 • Avoid images containing a lot of text, replicate the text in the caption if needed.

 • Tell your followers when linking to an image, video or audio file, for example - [link to 
YouTube to view video: youtube.com]

Tips for using inclusive language:

There is a wealth of information and resources online to take this further if you want to learn 
more!

When using social media, consider the following:

 • Avoid racist language. Don’t make assumptions about cultural groups or people with a 
particular background – avoid stereotypes.

 • Learn what Aboriginal country you’re on, consider putting that in your profile 
description. To find out whose country you are on, begin by checking your local council. 
There’s also a map here: achris.vic.gov.au/#/onlinemap - click ‘filters’ in the top menu 
and then ‘Appointed RAPs’.

 • Use gender neutral language and avoid making assumptions about anyone’s gender.

 • Put your pronoun in your profile and introduce yourself using it, e.g. ‘I’m Asli, my 
pronouns are she/hers. What pronouns do you use?’ Read about pronouns on Minus18’s 
websiite: www.minus18.org.au/articles/what-are-pronouns-and-why-are-they-
important

 • Avoid ableist language. This is language that is derogatory, abusive or negative about 
disability. If someone points out that you’ve said something ableist, don’t get defensive 
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– just apologise and commit to learning and changing. When talking about a person 
with disability, avoid using language that portrays amazement – or that someone is an 
inspiration only because of their disability. It shouldn’t be a surprise that people with 
disabilities are achieving things.

 • Use respectful language.

Recommended further reading:

 • The Victorian Government’s LGBTIQ+ Inclusive Language Guide: 
www.vic.gov.au/inclusive-language-guide

 • People With Disabilities Australia – Inclusive Language Guide: 
pwd.org.au/wp-content/uploads/2021/12/PWDA-Language-Guide-v2-2021.pdf

 • Minus18 resources: 
www.minus18.org.au/resources
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